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INTRODUCTION 

India is the most dangerous country within the 

world to be a girl thanks to the high risk of 

sexual violence and slave labor, a brand new 
survey of experts' shows. The Thomson Reuters 

Foundation discharged its results of a survey of 

550 specialists on women's problems, finding 

India to be the foremost dangerous nation for 
sexual violence against ladies, similarly as 

human trafficking for domestic work, forced 

labor, forced wedding, and sexual slavery, 
among different reasons. it's a cultural tradition 

that impact ladies, the survey found, citing acid 

attacks, feminine venereal injury, kid wedding, 
and physical abuse. India was the fourth most 

dangerous country in the world for girls within 

the same survey seven years past (Belinda 

Goldsmith and Meka Beresford-2018). 

The World's Most Dangerous Countries For 

Women 

The mounting public outrage in the Republic of 
India, wherever a series of high-profile rape 

cases, together with 2 unrelated attacks on 

women aged sixteen and eight, have forced the 
difficulty of sexual violence back onto the 

national agenda. In April 2012, Thousands of 

protesters took to the streets to demand higher 

protection for women, in a number of the 

biggest mass demonstrations control within the 

country since the rape and murder of a feminine 
collegian in Delhi (Inderpal Grewal /2013). 

India has long grappled with the issue of sexual 

violence. In the months following the 2012 case, 
the central government moved to pass 

legislation-increasing penalties for sexual 

assault, rape, and sexual abuse, including 
extending prison sentences and introducing the 

death penalty. But despite the introduction of 

stricter laws, around 100 sexual assaults are 

reported to police in the country every day, 
according to the National Crime Records 

Bureau, with nearly 39,000 women alleged 

attacks reported in 2016, an increase of 12% 
from the previous year (The Ancient Times 

2018). 

World leaders vowed 3 years agone to eliminate 
all varieties of violence and discrimination 

against girls and ladies by 2030, permitting 

them to measure freely and safely to participate 

equally in political, economic and public life. 
however, despite this pledge, it's calculable that 

one in 3 girls globally expertise physical or 

sexual violence throughout their life, kid 
wedding continues to be rife with nearly 750 

million girls and ladies married before their 

eighteenth birthday, leading to immature 
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pregnancies that may place their health in 
danger and limiting schooling and 

opportunities." 

Ongoing Problem 

That India had moved to the top of the poll 

showed not enough was being done to protect 

the rights of women, argued experts. "India has 

shown utter disregard and disrespect for women 
... rape, marital rapes, sexual assault and 

harassment, female infanticide has gone 

unabated,". "The (world's) fastest growing 
economy and leader in space and technology is 

shamed for violence committed against 

women,". The issue of sexual violence has put 
pressure on Indian Prime Minister Narendra 

Modi's ruling Bharatiya Janata Party (BJP), who 
opponents accuse of failing to properly address 

the issue of violence against women. Modi, who 

will seek reelection, next year, spoke out against 
sexual violence in April, asserting that rape "is a 

matter of great concern for the country." That 

same month, his Cabinet passed an executive 

order introducing the death penalty for rapists of 
children under the age of 12. India's 

introduction of sex offenders register is a clear 

step toward improving women's safety and it 
should start to discourage individuals from 

offending and help decrease the stigma 

surrounding sexual assault. Molestation, Rape, 
Sexual harassment is a major crime against 

women in India.  

 

PHYSICAL VIOLENCE MOST COMMON 

The prominent assault and murder of a 23-year-

old understudy on a bus in Delhi in December 

2012 prompted nationwide dissents for better 

security for women and started a national 
discussion about sex imbalances in India. This 

has encouraged more casualties to approach and 

report the crime, police say.  

The number of announced assaults in India 

ascended by 35.2 percent to 33,707 out of 2013 

from the earlier year, as per the National Crime 

Records Bureau.  

Notwithstanding, even these figures are under-

revealed in light of the fact that casualties - who 

are much of the time rebuked for the sexual 
assault and slandered and disgraced in their 

locale – regularly keep quiet, activists say. 

Effects of Sex In The Media  

Where do people, young men, and young ladies, 
find out about sex? What is the effect of those 

impacts? All through youth, individuals find out 

about sex from numerous sources, including 

guardians, schools, companions, kin, and media 
outlets, for example, motion pictures, TV, 

magazines, tune verses, recordings, and the 

Internet. For instance, we may find out about 
French kissing from a more seasoned sibling's 

accounts, climaxes from an explicit motion 

picture, oral sex from a sexual site, and assault 
from a TV film (Harris, R. J., & Scott, C. L. 

(2002).Sexual subjects in amusement have been 

around as long as fiction itself. Numerous works 

of art were regularly exceptionally sexual in 
substance, for example, Aristophanes' 

Lysistrata, Chaucer's Canterbury Tales or 

Shakespeare's The Taming of the Shrew, which 
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are all loaded up with obviously sexuality and 
incognito two-sided sayings, some of which 

might be missed today because of the obsolete 

dialect and the "work of art" atmosphere of 
these works. Even more comprehensively, sex 

has for some time been a piece of pop culture. 

Roman gladiatorial challenges at some point 

highlighted inadequately clad ladies as warriors, 
and sex outrages, sexual stimulation, and 

youthful grown-ups pushing the breaking points 

on satisfactory dress and conduct have since 
quite a while ago occupied, and every so often 

agitated, society (Kubizek, A. (2011). 

The Nature of Sex In The Media  

Explicitly arranged media may include a wide 

assortment of sources. A few materials in 

magazines, recordings, movies, and Internet 

sites have marks like "sensual," "obscene," "X-
evaluated," or "explicitly unequivocal." 

Pornography is an enormous business, 

producing $13 billion just in the U.S. in 2006. 
In spite of the fact that sex magazines have 

extraordinarily declined available for use since 

the mid-1990s, that drop has been more than 

adjusted for by video deals and rentals, link and 
pay-per-see TV, and particularly the unstable 

development of Internet erotic entertainment, 

delivering more than 20% of the aggregate 
income in 2006 (Foubert, J. D., Brosi, M. W., & 

Bannon, R. S. (2011).  

Sex in media is not restricted to unequivocal 
depictions of intercourse or nakedness, in any 

case, yet may incorporate any portrayal that 

depicts or suggests sexual conduct, intrigue, or 

inspiration. Sex additionally happens in 
numerous different places other than expressly 

sexual materials. Numerous news stories, 

including reports of sex violations, sex 
embarrassments, superstar diva social prattle, or 

sad overabundances like the Abu Ghraib jail 

mishandles, include sexual substance. Sex is 
widespread in publicizing, especially for items 

like fragrance, cologne, and post-shaving 

astringent, yet in addition for tires, autos, and 

kitchen sinks. For instance, one vehicle 
promotion on system TV highlighted two ladies 

talking about whether a man's decision of an 

auto was identified with the measure of his 
penis (Reichert and Lambiase -2001) for an 

arrangement of papers on sex in publicizing.  

Electronic Media  

Since the coming of communications media in 
the 1920s, models have ordinarily been more 

moderate for radio and TV than for print media, 

since it is less demanding to shield youngsters 
from explicitly arranged print media than from 

X-appraised TV. With the appearance of across 

the board link and video innovation, a kind of 
twofold standard has emerged, with more 

noteworthy, acknowledgment of more sexual 

materials in video and premium link stations 

than on system TV. The rationale seems, by all 
accounts, to be that top-notch link and leased 

motion pictures are "welcomed" into the home 

while organizing writing computer programs is 
there uninvited and available wherever a TV set 

is available. A more prominent issue is the 

simple accessibility of sexual materials on the 
Internet, which has practically no compelling 

confinements (Ferguson and Perse, 2000). In 

spite of the fact that there is much enthusiasm 

for legitimately confining kids' entrance to 
explicitly unequivocal destinations, there is an 

extensive contradiction about what sorts of 

confinements or blocking programming would 
be both lawful and successful, without blocking 

valuable non-sexual locales like bosom growth 

data or craftsmanship destinations. As indicated 

by a 2002 review, it was accounted for that 
solitary guys between the ages of 18-45 years of 

age visited explicit sites more every now and 

again than some other statistic gathering 
(Buzzell, 2005).  

Swinging to TV, the most-examined medium, 

content investigations have demonstrated that, 
despite the fact that the sex on system TV isn't 

normally unequivocal, sexual talk and 

innuendoes are widespread, regularly happening 

in a hilarious setting. One broad substance 
examination thinks about found that 68% of TV 

appears on system and link in 1999-2000 

contained sexual substance, with 65% 
containing discuss sex and 27% showing 

physical sexual practices (Kunkel, Biely, Eyal, 

Cope-Farrar, Donnerstein, and Fandrich, 2003). 
References to pre-marriage and additional 

conjugal sexual experiences dwarfed references 

to sex between companions by no less than 6:1 

(Greenberg and Hofschire, 2000), and as high as 
24:1 for unmarried versus wedded accomplices 

in cleanser musical shows or 32:1 in R-

appraised motion pictures with adolescent 
characters (Greenberg et al., 1993)! The last 

examination likewise found that bareness 

happened in all Re-evaluated films in its 

example, with female surpassing male 
nakedness by a 4:1 edge. Sex in media is to a 

great extent without outcomes. One 

investigation indicated just 14% of the talks 
about sex on prime-time TV contained any 
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specify of dangers or duties of sex and just 3% 
of the depictions of sexual conduct coped 

(Farrar and Kunkel, 2002). For shows with 

"intercourse-related substance," the level of 
shows saying any hazard or duty of sex 

ascended from 14 to 26%, however, that is still 

low (Kunkel, Eyal, Donnerstein, Farrar, Biely, 

and Rideout, 2007).  

In 2007, a longitudinal meta-examination of 25 

content investigations (from 1975-2004) on 

sexual substance showing up on U.S. prime-
time organize programming (NBC, ABC, CBS, 

and Fox) found a diminishing in the recurrence 

every hour for enthusiastic kissing, contacting 
and petting, and intercourse from the mid-1990s 

to 2004. Strangely, in any case, the measure of 

sex talk consistently expanded from 1999 to 

2004.  

This meta-examination likewise found a 

noteworthy positive connection between is the 

year and the measure of express sex, in spite of 
the fact that this kind of substance did not create 

the impression that frequently (0.025 events for 

every hour). Finally, results demonstrated an 

ongoing increment in the recurrence of 
unmarried intercourse and prostitution from 

2000 to 2004 (Hetsroni, 2007).  

Albeit content examinations of cleanser musical 
shows indicated significant sexual substance in 

1985, there was a 35% expansion by 1994. 

Likewise in 1994, contrasted with 1985, there 
were more subjects of (a) negative results of 

sex, (b) dismissal of lewd gestures, and (c) 

depictions of assault. None of these three topics 

had been exceptionally basic in the cleansers of 
the 1980s. As anyone might expect, Re-

evaluated films and sex magazines had more 

unequivocal sex than showed up on TV.  

The real focal point of this section is on 

explicitly express materials, including, however 

not restricted to, what is for the most part called 
"obscenity" or "erotica," both brutal and 

peaceful. The term erotic entertainment is 

exceedingly esteem loaded, in any case, and all 

things considered, is somewhat experimentally 
loose.  

Consequently, we will frequently allude to such 

materials as "explicitly unequivocal" instead of 
"obscene," despite the fact that that term is so 

broadly utilized it can't be finished maintained a 

strategic distance from. When we think about 

the impacts of sex in the media, nonetheless, we 
have to look more broadly than just at what is 

normally considered "explicit entertainment." 

EFFECTS OF CONSUMING SEXUAL MEDIA 

Although many might wish it otherwise, sex, 

even very explicit sex, does sell. Sexually 
oriented print, video, broadcast, and Internet 

materials are highly profitable commercially, a 

condition which in itself ensures their continued 

presence.  Aside from these economic effects, 
three major classes of effects of exposure have 

been identified, namely arousal, attitudinal 

changes, and behavioral effects.   

 Research on the effects of sex in the media has 

been guided by a variety of theoretical 

perspectives.  Although these theories are not 

the focus of this chapter, the reader is referred to 
other chapters in this volume for thorough 

explications and reviews of these different 

perspectives: Morgan (Cultivation Theory), 
Bandura (Social Cognitive Theory), Petty, 

Priester, and Briñol (Elaboration Likelihood 

Model), Roskos-Ewoldson (Priming), and 
Rubin (Uses and Gratifications).  Each of these 

perspectives has informed and guided certain 

areas of research on the effects of sexual media.  

These theoretical influences are alluded to 
below, although the focus of the rest of the 

chapter is on empirical findings on the effects of 

sexual media. 

METHODOLOGY 

Five parameter factors like Impacts, Problems, 

Consumption, Awareness, and Suggestions 
were adopted with some modifications in the 

quantitative method. In this study, Public 

perceptions of telecasting sex crime in 
television impact which was measured with 

self-administered questionnaires. Data were 

collected from 100 samples from various places 
in Chennai city, India. A Five-point scale (5 

indicating strongly agree and 1 indicating 

strongly disagree) was used in preference to a 

Seven-point scale to increase the sensitivity of 
the measure. 

Hypothesis 

 Now a day’s Woman is ready to report sex 

crimes if female police officers are available,  

 Sometimes stigmatizing the victims by which 

media create awareness of sex crimes. 

Sluggish court systems lead to delayed Justice 

in India.  

 Sex crimes are consistently increasing in 

India because of the sluggish judicial system 
in India  
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 Sometimes in India Justice delayed against 

the sex criminals, so it will be the reason of 
creates sexual violence’s. 

 Media can play a role in the prevention of 

sexual crimes in society when they strictly 

follow a code of ethics 

RESULT AND DISCUSSION 

The total Quantitative samples are one hundred 

in which 35 samples of respondent were male 

and 65 respondents were female and ages 
between 19-25 (23%), ages 26-35 (56%) and 

above the age of 36 (21 %). 

Table 1. Descriptive Statistics 

 Factors N Mean Std. Deviation 

Code of ethics followed by media 100 2.05 1.184 

Sex crime increased in India 100 2.99 1.259 

To believe False case filled 100 3.09 1.055 

To believe government action against in India 100 3.30 1.345 

To feel Women are safety in India 100 3.42 1.191 

Justice delayed in India 100 3.72 1.341 

Sex criminals convicted in India 100 3.78 1.124 

To believe Media creating prevention of sex 

crime 

100 3.95 1.114 

In which media creates awareness of sex crimes 100 4.04 1.034 

Media creates awareness of sex crime 100 4.05 1.192 

satisfaction of judicial proceedings in India 100 4.41 0.534 

Valid N (list wise) 100   
    

Descriptive Statistics in Table:1,  Code of ethics 

followed by media Mean value is 2.05 and Std. 

Deviation is (1.184). Sex crime increased in 
India Mean value is 2.99 and Std. Deviation is 

(1.259). To believe false case filled Mean value 

is 3.09 and Std. Deviation is 1.055. To believe 

government action against in India Mean value 
is 3.30 and Std. Deviation is 1.345. To feel 

Women are safety in India Mean value is 3.42 

and Std. Deviation is 1.191. Justice delayed in 
India Mean value is 3.72 and Std. Deviation is 

1.341. Sex criminals convicted in India Mean 

value is 3.78 and Std. Deviation is 1.124. To 

believe Media creating prevention of sex crime 
Mean value is 3.95 and Std. Deviation is 1.114. 

In which media creates awareness of sex crimes 

Mean value is 4.04 and Std. Deviation is 1.034. 

Media creates awareness of sex crime Mean 
value is 4.05 and Std. Deviation is 1.192. 

Satisfaction of judicial proceedings in India 

Mean value is 4.41 and Std. Deviation is 0.534.  

Table 2.  Descriptive Statistics 

Categorical Variable Information N Percent 

Factor In which media creates awareness of 

sex crimes 

Print media 5 5.0% 

Others 1 1.0% 

Television 18 18.0% 

Social media 37 37.0% 

Cinema 39 39.0% 

Total 100 100.0% 

To feel Women are safety in India Strongly Disagree 7 7.0% 

Disagree 17 17.0% 

Undecided 23 23.0% 

Agree 33 33.0% 

Strongly agree 20 20.0% 

Total 100 100.0% 

Sex crime increased in India Strongly Disagree 15 15.0% 

Disagree 23 23.0% 

Undecided 21 21.0% 

Agree 30 30.0% 

Strongly agree 11 11.0% 

Total 100 100.0% 

To believe government action against 

in India 

Strongly Disagree 14 14.0% 

Disagree 16 16.0% 

Undecided 17 17.0% 

Agree 32 32.0% 
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Strongly agree 21 21.0% 

Total 100 100.0% 

Sex criminals convicted in India Strongly Disagree 6 6.0% 

Disagree 7 7.0% 

Undecided 19 19.0% 

Agree 39 39.0% 

Strongly agree 29 29.0% 

Total 100 100.0% 
     

Table:2 Categorical Variable Information 

Percent In which media creates awareness of 

sex crimes Print media 5.0% Others 1.0% 
Television 18.0% Social media 37.0% and 

Cinema is 39.0% .To feel Women are safety in 

India Strongly Disagree 7.0% Disagree 17.0% 
Undecided 23.0% Agree 33.0% and Strongly 

agree is 20.0% . Sex crime increased in India 

Strongly Disagree 15.0% Disagree 23.0% 

Undecided 21.0% Agree 30.0% and Strongly 
agree is 11.0% . To believe government action 

against in India Strongly Disagree 14.0% 

Disagree 16.0% Undecided 17.0% Agree 32.0% 

and Strongly agree is 21.0%.Sex criminals 

convicted in India Strongly Disagree 6.0% 
Disagree 7.0% Undecided 19.0% Agree 39.0% 

and Strongly agree is 29.0%. 

Table:3 Categorical Variable Information 
Percent To believe false case filled Strongly 

Disagree 4.0% Disagree 28.0% Undecided 

34.0% Agree 23.0% and strongly agree is 

11.0%. Satisfaction of judicial proceedings in 
India Undecided 2.0% Agree 55.0% and 

strongly agree is 43.0%.  

Table 3.  Descriptive Statistics 

Categorical Variable Information N Percent 

 To believe False case filled Strongly Disagree 4 4.0% 

Disagree 28 28.0% 

Undecided 34 34.0% 

Agree 23 23.0% 

Strongly agree  11 11.0% 

Total 100 100.0% 

satisfaction of judicial proceedings in 

India 

Undecided 2 2.0% 

Agree 55 55.0% 

Strongly agree  43 43.0% 

Total 100 100.0% 

Media creates awareness of sex crime Strongly Disagree 8 8.0% 

Disagree 5 5.0% 

Undecided 5 5.0% 

Agree 38 38.0% 

Strongly agree  44 44.0% 

Total 100 100.0% 

To believe Media creating prevention 

of sex crime 

Strongly Disagree 3 3.0% 

Disagree 13 13.0% 

Undecided 7 7.0% 

Agree 40 40.0% 

Strongly agree  37 37.0% 

Total 100 100.0% 

Justice delayed in India Strongly Disagree 9 9.0% 

Disagree 11 11.0% 

Undecided 20 20.0% 

Agree 19 19.0% 

Strongly agree  41 41.0% 

Total 100 100.0% 

Code of ethics followed by media Strongly Disagree 39 39.0% 

Disagree 41 41.0% 

Agree 16 16.0% 

Strongly agree  4 4.0% 

Total 100 100.0% 
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Media creates awareness of sex crime Strongly 

Disagree 8.0% Disagree 5.0% Undecided 5.0% 
Agree 38.0% and strongly agree is 44.0%. To 

believe Media creating prevention of sex crime 

Strongly Disagree 3.0% Disagree 13.0% 
Undecided 7.0% Agree 40.0% and strongly 

agree is 37.0%.  Justice delayed in India 

Strongly Disagree 9.0% Disagree 11.0% 
Undecided 20.0% Agree 19.0% and Strongly 

agree is 41.0%/  Code of ethics followed by 

media Strongly Disagree 39.0% Disagree 41.0% 
Agree 16.0% and strongly agree is 4.0%  

Table 4.  Percentage of Professional Statistics 

Profession Gender Suggestions Problems Consumption 

of sex 

Awareness of 

Media 

Impacts of 

Media 

Student Male 27.1% 26.1% 22.4% 19.7% 22.4% 

Female 2.9% 1.3% 1.8% 2.3% 2.1% 

Total 29.9% 27.4% 24.2% 22.0% 24.5% 

It professional Male 15.3% 16.4% 9.9% 13.4% 15.6% 

Female 54.8% 56.3% 65.9% 64.6% 59.9% 

Total 70.1% 72.6% 75.8% 78.0% 75.5% 

Total Male 42.4% 42.5% 32.3% 33.1% 38.0% 

Female 57.6% 57.5% 67.7% 66.9% 62.0% 

Total 100.0% 100.0% 100.0% 100.0% 100.0% 

Table:4 IT Profession people 72.60% are Suggestions of sex, 75.80% are Problems sex, Consumption 
of sex is 78.00% and Awareness of Media 75.50%Impacts of Total Media  

Table 5.  ANOVA 

 Sum of 

Squares 

df Mean Square F Sig. 

Suggestions 

Between Groups 458.290 4 114.573 54.558 .000 

Within Groups 199.500 95 2.100   

Total 657.790 99    

Problems 

Between Groups 2103.757 4 525.939 143.232 .000 

Within Groups 348.833 95 3.672   

Total 2452.590 99    

Consumption of sex 

Between Groups 67.019 4 16.755 2.515 .047 

Within Groups 632.771 95 6.661   

Total 699.790 99    

Awareness of Media 

Between Groups 406.729 4 101.682 92.642 .000 

Within Groups 104.271 95 1.098   

Total 511.000 99    

In Table: 5 &  Figure:1 ANOVA Suggestions 

between Groups, Mean Square is 114.573 and 
F- value is 54.558 and 0 .001** is significant, 

Within Groups Mean Square is 2.100. Problems 

between Groups Mean Square is 525.939 and F- 
value is 143.232 and 0 .001** is significant, 

Within Groups Mean Square is 3.672. 

Consumption of sex Between Groups Mean 

Square is 16.755 and F- value is 2.515 and 
0.047* is significant, Within Groups Mean 

Square is 6.661.  Awareness of Media between 

Groups Mean Square is 101.682 and F- value is 
92.642 and 0 .001** is significant, Within 

Groups Mean Square is 1.098. 
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Figure 1.  ANOVA 

Table 6. Correlations 

 Suggestions Problems 
Consumption 

of sex 
Awareness 
of Media 

Impacts 
of Media 

Suggestions 

Pearson 

Correlation 
1 .318** -.098 -.284** .408** 

Sig. (2-

tailed) 
 .001 .333 .004 .000 

N 100 100 100 100 100 

Problems 

Pearson 

Correlation 
.318** 1 .282** -.566** .853** 

Sig. (2-

tailed) 
.001  .004 .000 .000 

N 100 100 100 100 100 

Consumption 

of sex 

Pearson 

Correlation 
-.098 .282** 1 -.322** .226* 

Sig. (2-

tailed) 
.333 .004  .001 .024 

N 100 100 100 100 100 

Awareness 

of Media 

Pearson 

Correlation 
-.284** -.566** -.322** 1 -.585** 

Sig. (2-

tailed) 
.004 .000 .001  .000 

N 100 100 100 100 100 

Impacts of 

Media 

Pearson 

Correlation 
.408** .853** .226* -.585** 1 

Sig. (2-
tailed) 

.000 .000 .024 .000  

N 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Figure 2. Corraltion 

Table:6 &  figure:2 Pearson Correlation – These 
numbers measure the strength and direction of 

the linear relationship between the two 

variables.  The correlation coefficient can range 
from -1 to +1, with -1 indicating a perfect 

negative correlation, +1 indicating a perfect 

positive correlation, and 0 indicating no 
correlation at all.  (A variable correlated with 

itself will always have a correlation coefficient 

of 1.)  You can think of the correlation 

coefficient as telling you the extent to which 
you can guess the value of one variable given a 

value of the other variable.  From the scatterplot 

of the variables read and write below, we can 
see that the points tend along a line going from 

the bottom left to the upper right, which is the 

same as saying that the correlation is positive. 

The .318 is the numerical description of how 
tightly around the imaginary line the points lie. 

If the correlation were higher, the points would 

tend to be closer to the line; if it was smaller, 
they would tend to be further away from the 

line.  Also, note that, by definition, any variable 

correlated with it has a correlation of 1.Sig. (2-
tailed) – This is the p-value associated with the 

correlation.  The footnote under the correlation 

table explains what the single and double 

asterisks signify. N – This is a number of cases 
that were used in the correlation.  Because we 

have no missing data in this data set, all 

correlations were based on all 100 cases in the 
data set.  However, if some variables had 

missing values, the N's would be different for 

the different correlations.  

Table 7. Hypothesis 

Column Row Independent-Samples Kruskal-Wallis Test Sig Decision 

Null 

Hypothesis 

1 The distribution of In which media creates awareness of sex 

crimes is the same across categories of Occupation. 

0.017 Rejected 

Null 

Hypothesis 

2 The distribution of To feel Women are safety in India is the same 

across categories of Occupation. 

0,015 Rejected 

Null 

Hypothesis 

3 The distribution of Sex crime increased in India is the same across 

categories of Occupation. 

0.840 Retained 

Null 

Hypothesis 

4 The distribution of To believe government action against in India 

is the same across categories of Occupation. 

0.778 Retained 

Null 

Hypothesis 

5 The distribution of Sex criminals convicted in India is the same 

across categories of Occupation. 

0.202 Retained 

Null 
Hypothesis 

6 The distribution of To believe False case filled is the same across 
categories of Occupation. 

0.008 Rejected 

Null 

Hypothesis 

7 The distribution of satisfaction of judicial proceedings in India is 

the same across categories of Occupation. 

0.001 Rejected 

Null 

Hypothesis 

8 The distribution of Media creates awareness of sex crime is the 

same across categories of Occupation. 

0.049 Rejected 

Null 

Hypothesis 

9 The distribution of To believe Media creating prevention of sex 

crime is the same across categories of Occupation. 

0.010 Rejected 

Null 

Hypothesis 

10 The distribution of Justice delayed in India is the same across 

categories of Occupation. 

0.166 Retained 

Null 11 The distribution of Code of ethics followed by media is the same 0.001 Rejected 
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Hypothesis across categories of Occupation. 
     

DISCUSSION 

The examination contained expansive accessible 
information and had unmistakable speculation. 

Notwithstanding, this examination has its own 

constraints as it depends on the information 

distributed by NCRB.  

The consequences of this examination should be 

deciphered deliberately and mindfully in light of 

the fact that sexual crimes are probably going to 
be underreported. Moreover, the number of web 

clients was utilized for investigation on the 

grounds that there was no solid strategy to build 
up the number of smut buyers.  

In this investigation, we didn't locate a 

noteworthy connection between web utilize and 

explicitly forceful conduct, for example, assault, 
inappropriate behavior, and aggregate crime 

against ladies.  

Discoveries of this investigation are steady with 
the discoveries from the U.S.A., Denmark, 

Sweden, and West Germany, which detailed no 

critical change in the crime rate in connection to 
erotic entertainment utilization. In any case, a 

few examinations, including an ongoing meta-

investigation, have discovered a positive 

relationship between utilization of erotic 
entertainment and sexual animosity.  

It is a well-known idea that explicit 

entertainment impacts the conduct of Indian 
men more than in different societies. Trans-

social varieties are depicted as the regular 

reason.  

In India, any discourse about sex is viewed as 
"forbidden," and a great many people don't have 

even essential sex instruction. Sex instruction 

gives authentic data about sexuality, which 
neutralizes the messages about sexuality 

displayed in erotic entertainment.  

Without satisfactory sex instruction, it is 
proposed that erotica would serve to go about as 

a "consent giving" office by advancing 

incorrectly ideas about the sexuality of ladies 

and kids, in this manner reproducing sexual 
brutality. In any case, these ideas are for the 

most part not bolstered by proof. Consequently, 

it isn't astounding to take note of that such a 
relationship couldn't be built up in this 

examination.  

As already expressed, this finding is like 
investigations in European nations and the USA. 

It has been recommended that erotic 

entertainment may go about as a "love potion" 

for guys instead of an outline for assault. The 

capacity to discharge sexual strain by 
masturbation following explicit entertainment 

utilization may diminish the likelihood of 

constant sexual animosity or assault. It appears 
that the much-advertised causal connection 

among erotic entertainment and sexual conduct 

is a distortion by legislators and broad 

communications.  

Following reasons can be credited to the 

uncertain outcomes crosswise over 

investigations: Sexuality itself being a dynamic 
marvel shift inside the network and crosswise 

over the network.  

Others reasons can be ascribed to the strategy of 

the investigations, for example, contemplate 
test, examining technique and meaning of 

explicit entertainment, trans-social 

measurements, for example, variety in lawful 
frameworks and mindfulness, the impression of 

sexual crime, and level of resilience to such 

conduct. Shame and orderly under-detailing of 
sexual crime by the survivors likewise could 

have assumed a noteworthy job.  

Future research needs to center around 

longitudinal research to assess how presentation 
to erotica impacts youth states of mind and 

sexual practices. In any case, as a result of 

moral requirements, it is hard to lead thinks 
about in kids and young people about the 

presentation to explicit entertainment.  

The marker, 'crime against ladies,' estimation 
may not be the suitable one to gauge the effect 

of erotic entertainment on the public. premature 

birth rate, high school pregnancy rate, 

commonness of explicitly transmitted 
sicknesses, school and universities have 

dropped out, time spent in acquiring and 

watching, web and obscenity compulsion, 
changing examples of family, kid marriage rate, 

effect on marriage, separate from rate, 

aggressive behavior at home, kid and lady 

trafficking, tourism and economy should be 
investigated before arriving at an end.  

Nevertheless, in the present circumstance of 

lack of information and precise investigations, 
the present information shows the best way to 

gauge sexual hostility.  

Despite the fact that the aftereffects of the 
present examination are in no way, shape 

indisputable, it proposes roads for further 
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discussion, discourse, and exact investigation 
into the impacts of obscenity on different 

markers. One of the conceivable strategies, in 

any event, limit the impact of explicit 
entertainment is to advance sex instruction in 

schools and universities. There is a quick need 

to teach sex instruction in the educational 

programs keeping in mind the end goal to keep 
the improvement of wrong thoughts about 

sexuality among young people.  

Sex crime expanded in India Mean qualities are 
very less to trust Media making avoidance of 

sex crime media makes consciousness of sex 

violations, Media makes attention to sex and 
Satisfaction of legal procedures in India, mean 

qualities are high. media makes attention to sex 

violations Social media 37.0% To feel Women 

are wellbeing in India Agree 53.0 %. 

Straight out Variable Information Percent in to 

accept false case filled which has undecided by 

the 34% respondents. Fulfillment of legal 
procedures in India Undecided 2.0% Agree 

55.0% and unequivocally concur is 43.0%. 

Media makes attention to sex crime 82% 

agreed. To trust Media making counteractive 
action of sex crime agreed 77.0% and Code of 

morals pursued by media Strongly Disagree 

80.0%. 

CONCLUSION 

Encouragement of the media has been making 

the counteractive action and attention to sexual 
crime, subsequently testing the speculation that 

expansion in the utilization of media is 

identified with diminishing sexual crime, in the 

Indian situation.  

Despite the fact that there were measurably 

noteworthy positive connections between the 

number of web clients and sexual crime rates, 
the affiliation was non-critical in the wake of 

controlling for the impacts of populace 

development utilizing relapse investigation.  

Clear cut Variable Information media makes 

attention to sex violations Social media 37.0% 

To feel Women are wellbeing in India Agree 

53.0 %.To trust government activity against in 
India Agree 53.0%, sex culprits indicted in India 

Agree 68.0%, Media makes attention to sex 

crime Strongly 82.0% and Code of morals 
pursued by media Strongly Disagree 80.0%. 

REFERENCES  

[1] Belinda Goldsmith and Meka Beresford(2018), 

EXCLUSIVE - India most dangerous country 
for women with sexual violence rife - global 

poll| Thomson Reuters Foundation, Tuesday, 26 

June 2018 00:00 
GMT,http://news.trust.org/item/2018061213451

9-cxz54/ 

[2] Inderpal Grewal (2013),ET Updated Mar 11, 

2013 Protests Against Rape in India: Can the 

Myth of Male Protection Be Shaken? 

headshothttps://www.huffingtonpost.com/inder 
al-grewal/india-bus-rape_b_2368032.html. 

[3] The Ancient Times (2018), India Is Now The 

Most Dangerous Country In The World For 

Women, The Ancient Times - June 27, 

2018,https://theancienttimes.news/india-is-now-
the-most-dangerous-country-in-the-world-for-

women/ 

[4] Harris, R. J., & Scott, C. L. (2002). Effects of 

sex in the media. Media effects: Advances in 

theory and research, 2, 307-331. 

[5] Kubizek, A. (2011). The Young Hitler I Knew: 

The Memoirs of Hitler's Childhood Friend. 

Frontline Books. 

[6] Foubert, J. D., Brosi, M. W., & Bannon, R. S. 

(2011). Pornography viewing among fraternity 

men: Effects on bystander intervention, rape 

myth acceptance and behavioral intent to 

commit sexual assault. Sexual Addiction & 

Compulsivity, 18(4), 212-231. 

[7] Lambiase, J., & Reichert, T. (2001). Sex noise 

makes macho magazines both teasing and 

tedious. In annual meeting of the Association 

for Education in Journalism and Mass 

Communication, Washington, DC. 

[8] Ferguson, D. A., & Perse, E. M. (2000). The 

World Wide Web as a functional alternative to 

television. Journal of Broadcasting & Electronic 

Media, 44(2), 155-174. 

[9] Buzzell, T. (2005). The effects of sophistication, 

access and monitoring on use of pornography 

inthree technological contexts. Deviant 

Behavior, 26(2), 109-132. 

[10] Farrar, K., Kunkel, D., Biely, E., Eyal, K., 

Fandrich, R., & Donnerstein, E. (2003). Sexual 
messages during prime-time programming. 

Sexuality and Culture, 7(3), 7-37. 

[11] Greenberg, B. S., & Hofschire, L. (2000). Sex 

on entertainment television. Media 

entertainment: The psychology of its appeal, 93-

111. 

[12] Greenberg, J., & Cropanzano, R. (1993). The 

social side of fairness: Interpersonal and 

informational classes of organizational justice. 

Justice in the workplace: Approaching fairness 

in human resource management. Hillsdale, NJ: 
Lawrence Erlbaum Associates. 

[13] Cope-Farrar, K. M., & Kunkel, D. (2002). 

Sexual messages in teens' favorite prime-time 

television programs. 

[14] Kunkel, D., Farrar, K. M., Eyal, K., Biely, E., 

Donnerstein, E., & Rideout, V. (2007). Sexual 



Influences of Sex Crime and Media Awareness in India 

Annals of Journalism and Mass Communication V1 ● I1 ● 2019                                                                   23                                                          

socialization messages on entertainment 

television: Comparing content trends 1997–
2002. Media Psychology, 9(3), 595-622. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

[15] Hetsroni, A. (2007). Sexual content on 

mainstream TV advertising: A cross-cultural 
comparison. Sex Roles, 57(3-4), 201-210. 

Citation: Ravichandran Kamalakannan " Influences of Sex Crime and Media Awareness In India", Annals 

of Journalism and Mass Communication, vol.1, no.1, pp. 13-23., 2019. 

Copyright: © 2019 Ravichandran Kamalakannan,This is an open-access article distributed under the 

terms of the Creative Commons Attribution License, which permits unrestricted use, distribution, and 

reproduction in any medium, provided the original author and source are credited. 


